
Our ongoing work focuses on 
catalyzing disinformation mitigation 
efforts with users. The research 
specifically focuses on the older adults 
as a critical audience group. This 
group of audience tends to share 
messages from/on social media such 
as Facebook more extensively than 
other age groups, while having lower 
levels of computer and digital fluency 
in general. In the first phase of this 
project, we have set up a 
questionnaire that will explore social 
media use patterns, perceptions on 
disinformation on social media 
platform, and the reasons behind their 
intention to share potentially fake 
disinformation online. Furthermore, the 
survey will be complemented with 
focus group sessions for more in-depth 
insights, leading us to design and 
propose a training program tailored to 
the senior population.

• What factors drive older adults’ 
sharing of mis/disinformation on 
social media?

• How does social media usage 
behavior differ between older and 
younger adults?

• How might digital skills influence 
older adults’ information 
consumption on social media?

Introduction

Objective

Project Overview
Expected Output

Timeline

• Presentations and sharing of survey 
results in both academic and non-
academic conferences or occasions

• Publications in academic journals 
and other relevant blogs

• Usable training materials on social 
media and mis/disinformation
contents tailored to older population

• An online field survey will be conducted
• What is being examined?
Social media circulation among older (over 60) 

adult population
Factors relevant and important to social media 

users’ engagements through “sharing” and 
“liking” behaviors

Experimental elements - varying message 
content using characteristics of 
mis/disinformation on social media

• Survey UT Austin students for comparison 
purposes
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Field Survey

Focus Group 
Sessions

Training 
Material 

Development

• Focus group sessions to dive deeper to elements 
examined in the field survey will be conducted with 
older adults in Austin

• Cooperation with senior-facing groups
E.g., Lamar Senior Activity Center, Conley-

Guerrero Senior Activity Center

• Recruit groups of older adults who use social 
media to test and develop training materials 
enabling them to become more informed users of 
social media

• Benchmarking available training materials (e.g., 
Poynter Institute training programs)

• What contents?
E.g., Types of social media content sources; 

Evaluating message contents; Disinformation 
cues and clues

• Two workshops of about 100 minutes in duration, 
including assessment and evaluation materials

• Survey questionnaire 
finalization

• Online survey 
preparation

Fall 2021

Spring 2022 • Focus group recruitment
• Survey data analysis
• Student sample survey 

administration

Summer 2022 • Training material 
development and testing

• Recruiting workshop 
session participants
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